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The SWOT Analysis of E-mail Marketing

CHENG Yu-shan, ZHUANG Xiao-jiang
{Business School, Hohai University, Nanjing 210098 ,China)

Abstract: Through the SWOT analysis of email marketing, we can find the strength, weakness,opportunity and threat of email markting. We al-
50 can find out that: email marketing medium can also cooperate with e—medium and traditional marketing medium to carry out the process of mar-
keting communication.
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The Characteristic of Organizing by Itself for the Industry Cluster

and the Function of the Government

WU Xiang-yang
(Party achool of Ningbo Municipal Party Committee.Ningho Zhejiang 315010, China)

Abstract, This article tries to discuse the border of the function between the government and the industry during the cluster rising and developing.
The author expounds thet the rising and developing of the industry cluster has the characteristic of organizing by itself,and this characteristic refu-
ses the strong function of the government, Otherwise, the cluster characteristic of the organizing by itself does not refuse the suitable serves of the
government, Oppositely, the industry cluster puts up forword lots of requirement to the government.
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